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● Deep expertise in localized digital 

marketing, including paid media, 

organic/SEO, and web solutions

● Facilitated $2 billion in media 

spend through our platform

● Award-winning brand and 

location support with named 

account managers

● Experience driving success for 

over 100 multi-location brands

Netsertive: Take 
Control of Your Brand 
at the Local Level
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Netsertive Proprietary and 
Confidential

Netsertive Proprietary and Confidential

The Search Experience Is Changing

AI Overviews

Organic

Paid
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What is your foundation for 
reaching local audiences?

● Creating Local Content
● Getting the Most Out of Your 

Google Business Profile
● Tracking Key SEO metrics
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✔ Determine your target market and audience demographics

✔ Identify local keywords - Keyword research is audience research

✔ Create location-specific landing pages

✔ Participate in neighborhood and community-focused content;    
    Attend & Cover Local news and events

✔ Showcase customer success stories with local context

Creating Local Content (On-Page)



Google Business Profile Optimizations

Is your business 
information consistent 

across all platforms? 



Google Business Profile Optimizations



Google Business Profile Optimizations

If you sell physical products, you 
can use GBP as a virtual showroom, 

with pricing, images, and links of 
your products.

If you offer services, GBP can act as 
a virtual catalog, listing each 

offering you provide



Advanced GBP Optimizations

Use this section to post about 
updates, events, or offers for your 
customers. This shows google that 
you are an active business owner.

Your google listing acts as a mini 
social media profile for your 

business.
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Tracking Key SEO Metrics

Google Business 
Profile

Google Search 
Console

Google
Analytics

Location Pages

Microsites

Landing Pages

Increased Organic Traffic 
& Conversions
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Thank you!

Questions? Contact Nick: 

nsharpe@netsertive.com

Nick Sharpe
Director of Brand 
Partnerships

Garrett Stelly
Digital Marketing 
Specialist


